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BRING BASEBALL
HOME TO
LONG BEACH
A fan-led campaign to put Long Beach on the list of
cities considered for a future Major League Baseball
franchise.

LONG BEA CH

C A L I F O R N I A



FACT SHEET
THE  NEWS HOOK
Kroenke Sports & Entertainment reached a definitive agreement on September 1, 2026 to buy a
controlling interest in the Los Angeles Angels from longtime owner Arte Moreno, in a deal reported at
roughly $4 billion — an MLB record, surpassing the $3.9 billion Padres sale. The transaction is expected
to close in early 2027, pending MLB approval. The Angels remain contractually committed to Anaheim
through 2029.

WHY LONG BEACH

7th-largest city in California, population approximately 458,000 (2026 estimate)
Located roughly 20 miles south of downtown Los Angeles, on the Metro A Line (Blue Line), with
direct freeway access via the 405, 710, and 605
Approximately 43 acres of undeveloped city-controlled land surrounds the Queen Mary, sitting at the
terminus of I-710 — a site the city has spent a decade trying to redevelop, most recently formalizing a
land-and-funding deal with the Port of Long Beach in 2023
Professional baseball returned to Long Beach in 2026 under Mayor Rex Richardson’s “Grow Long
Beach” initiative. The City Council approved the team unanimously in July 2025, and the Long Beach
Coast (Pioneer Baseball League) sold out their first home game at Blair Field on June 2, 2026, drawing
3,108 — evidence of political will and local demand for baseball that the city did not have to
manufacture
The city is mid-execution on “Elevate ’28,” a $1.089 billion, 180+ project infrastructure plan tied to
hosting 11 Olympic and 7 Paralympic sports in 2028 — more events than any city outside Los Angeles
proper. This is not stadium funding, but it is a live demonstration that Long Beach can deliver major
venue and infrastructure projects on a hard deadline
Existing large-event infrastructure: Long Beach Convention & Entertainment Center, the Queen
Mary waterfront district, the Acura Grand Prix of Long Beach, Long Beach Arena
No MLB franchise currently located south of downtown LA in the LA/Orange County corridor

ON T IMEL INE
The Angels are under contract in Anaheim through 2029; that’s the decision deadline, not a target
opening year. Based on recent MLB ballpark construction (roughly 2–3 years of building once site,
funding, and approvals are locked, following years of planning before that), a realistic earliest opening
for a new Long Beach stadium is 2032–2033.

ABOUT THE  CAMPAIGN
lbhalos.com is an independent, grassroots effort started by Long Beach-area fans. It is not affiliated with,
endorsed by, or speaking on behalf of the Angels, MLB, Kroenke Sports & Entertainment, or the City of
Long Beach. The campaign’s goal is to put Long Beach on the list of cities considered, well ahead of the
Angels’ 2029 lease expiration in Anaheim.
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PRESS RELEASE
F O R  I M M E D I AT E  R E L E A S E

LONG BEACH FANS LAUNCH CAMPAIGN TO BRING THE ANGELS — OR A FUTURE MLB
TEAM — TO THE CITY
LONG BEACH, Calif. — September 3, 2026 — Following this week’s news that Kroenke Sports &
Entertainment has agreed to purchase the Los Angeles Angels from Arte Moreno, a group of Long Beach
residents has launched LBHalos.com, a campaign urging the team’s new ownership — and Major League
Baseball more broadly — to consider Long Beach as a future home for the franchise.

The Angels remain under contract to play in Anaheim through 2029, but organizers say ownership
transitions are exactly when relocation conversations begin, and they don’t want Long Beach left off the
list by default.

“I’ve lived here long enough to watch this city pull off things people said it couldn’t. We’re not asking
anyone to move a team tomorrow,” said John Brahy, who started the campaign. “We’re asking that when
the decision gets made, Long Beach is one of the names in the room.”

The campaign’s public face is Long Beach hip-hop artist Dizzy Dustin, born Dustin McFarland, a
founding member of the group Ugly Duckling who was raised in North Long Beach.

“I’ve repped Long Beach my whole career, on every record, in every city we played,” Dizzy Dustin said.
“This is a baseball town that never got asked. All I want is for somebody to ask.”

The campaign points to roughly 43 acres of undeveloped city-controlled land surrounding the Queen
Mary — sitting at the end of the I-710 freeway — as a starting point for the conversation, along with the
city’s Metro A Line connection to downtown Los Angeles and its $1 billion-plus “Elevate ’28”
infrastructure buildout ahead of the 2028 Olympics. Organizers note the city has already shown appetite
for professional baseball: the City Council voted unanimously in July 2025 to bring a professional team to
Blair Field under Mayor Rex Richardson’s “Grow Long Beach” initiative, and the resulting club, the Long
Beach Coast, sold out its first home game there in June 2026. Organizers are collecting signatures at
LBHalos.com and plan to share the results with local officials and media as the sale process continues.

Organizers are careful to note the timeline: the Angels remain under contract in Anaheim through 2029,
and a realistic new-stadium opening, based on recent MLB ballpark construction timelines, would land
around 2032 or 2033 at the earliest.

Organizers stress the campaign is independent and not affiliated with the Angels, MLB, or Kroenke
Sports & Entertainment.

M E D I A  C O N TA C T :
John Brahy, Campaign Organizer
press@lbhalos.com
424-237-4565

Dizzy Dustin, Campaign Spokesperson
dizzy@lbhalos.com
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FREQUENTLY ASKED QUESTIONS
“ ISN’T TH IS  A  LONG SHOT?”
Yes — franchise relocations are rare and difficult. That’s exactly why the case needs to start being made
years in advance, not after a decision is already made.

“DO YOU HAVE  ANY ACTUAL  S ITE  OR  STADIUM PLAN?”
Not yet — that level of planning would involve the city, the team, and significant capital. This campaign
is step one: establishing that there’s real public demand worth taking seriously.

“WHO’S  FUNDING TH IS?”
Self-funded by the organizer. There are no outside backers, no PAC, and no institutional money behind
it. A portion of any merchandise proceeds goes toward campaign costs such as hosting, printing, and
tabling at local events.

“ARE YOU GOING TO  SELL  THE  DOMAIN?”
No. If the Angels or any MLB club ends up in Long Beach, LBHalos.com goes to the team’s ownership at
no cost. It was registered to make a case for the city, not to be sold back to anyone.
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